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This International Conference is very important in order to build a networking among
researchers. Research collaboration is an important key to produce an excellent research.
Therefore, COVID-19 pandemic does not discourage us to be productive in disseminating our
research and to meet other researchers from all over the world.

Our International Conference theme is “Digital Transformation Business Strategy in Post
Covid-19”. Nowadays, Businesses need to adapt into a Digital World in order to be successful
and to win the competition. Otherwise, Businesses cannot be sustainable. Therefore, we have
this topic to explore and exchange ideas in research about how to be sustainable in Digital
Environment for Businesses in the Post Covid-19 era.

Thank you and have a Happy International Conference
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Associate Professor Dr. Nur Fadjrih Asyik, S.E., M.Si., Ak., CA.
The President of Indonesia School of Economics (STIESIA) Surabaya
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Assalamualaikum warohmatullahi wabarokatuh
Greetings from STIESIA, Surabaya, Indonesia!

Honourable the Head of Perpendiknas and Members

Honourable the President and Vice Presidents of STIESIA

Honourable Keynote Speakers

Respectable the conference participants, presenters, researchers, lecturers, students, and
practitioners who have joined the second ICOBUSS.

Peace be upon you and Allah's mercy and blessings.

Praise and gratitude to Allah SWT, who has given His blessings and mercy for today.
Sholawat and excellent greetings are to Prophet Muhammad SAW.

May we all get his intercession on the last day Amen

The theme of this event is Digital Transformation Business Strategy in Post Covid-19.

This theme was considered at this conference because the Covid-19 pandemic has profoundly
affected and changed the business world, including particular forms of digitization. Therefore,
businesses need to implement new strategies to survive in the post-pandemic. Digital business
stands for new trends of development, opportunities and innovation.

Our goals are to bring together scientists, practitioners, and decision-makers from these four
fields to foster a solid and well-connected community.

We welcome innovative ideas, concepts, services, techniques, research results, and business
practices to be published in the proceedings of the second ICOBUSS.

This international conference will bridge academics, consultants, and professionals to present

their research findings and share their experiences in various Business and Social Sciences.

This international forum includes more than 300 participants and 140 speakers from state and

private universities from Indonesia and other countries.

We also take this opportunity to express our gratitude to:

1. The speakers who have taken the time and opportunity to share knowledge in this
international scientific forum.

2. Academics, researchers, and practitioners who have submitted their best articles to this
conference.

3. The sponsors who have supported this event.

4. The entire STIESIA Surabaya academic community

5. The affiliated ICOBUSS committee for their hard work to hold this event properly.

Hopefully, this activity can benefit all of us for scientific development. We apologize if there

are things that are less pleasing to this activity.

Wassalamualaikum warohmatullahi wabarokatuh
Dr. Suhermin, S.E., M.M.

Chairman Executive
The 2" ICOBUSS 2022
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